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In 2008 sailing sponsorship is dominated by the Volvo Ocean Race as the America’s Cup

-Sailing breaks
US$300 million

activity has shrunk to nothing after legal problems have made its immediate future uncertain.

he siling sports sector is often

compared to Formula One maotor

racing, albelt an & much smaller scale,

according to the type of sponsors it
attracts. In fact the two sports have similar
business models, i thar a set number of teams
require several sponscrs to fund a team’s tiostal
operations. In particular, in sailing. rechnology
companies hive been keen to showcase themselves
on 4 global plarform. The telecommunicaticns
sector is another Bvoured area, benefiting from
profesional sailing’s need for on-board communi-
catbon systems and web and mobile access.

The three major sailing competitions are the
Violvo Ocean Rarce, the iShare series of races and
the currently stagnant Amereca’s Cup. Spord'ro
researchers have examined the health of the sailing
sport by analysing the sponsors involved, assessing
how much is invested overall and annually, Deals
under 8 million dollars are excluded, The results
however are necessanly skewed by the rules and
current unbreglio surrounding the America’s Cup,
the mcst prestigious and, previcusly, commercially
successful of all the saling events: Sponsors have
been left waiting on the sidelines for the resolution
of the bitter legal battle over the future format of
the event, It has set the sport back years commes-
cially, just as the Cup appeared to find it commer-
cial feet with the first event in Europe last VEdr.

Owerall — lurg-_-'.x' without the America’s Cup—

the spart receives wround US$58 million a year
I:]'lrr)ugh 'sP-clr:.wrﬁhip.

Thvesting the largest amount i carmaker Yolvo,
which imvests around US%45 million in the Valvo
Choean Race, Tt actually owns the rghts to the race
itself and is responsible for organising and managing
the commercial side of the event. The Volve Ocean
Race is held every three or four vears = the tenth
running of the round the world event begins in
Cictober. It will commence in the Spanish port toam
of Alicante on 4th October and finish in 5t
}*n:l:evsbuzg, Russia, The race covers 37000 nautical
miles, stopping at 11 ports over nine manths. Asa
global race with the potential to bit 2 global audi
ence, it artraces @ healthy number of varied sponsors,
willing to pay considerable ameunts 1o be associated
with one of the seven teams or the event itself.

Smaller teams stlll attract a consilerable amount
of money [hmugh SpOnSOTS, CGreen Dragon team
has a title sponsor, Green Dragon, which anmually
provides around L5529.5 million, The actual
identity of the investors has however vet to be
revealed. All thar is currently known is thay they
are a group of Chiness imvestors who will shortls
brand the boat — a legacy of the fact that the losh
boat has been designed in China.

Jaime Boag, chief executive of the Green Dragon
Team, says: “Having built the boat in China we
have developed a close relationship with 3 number
of companies who were iinterested in being

irvolved in the Volvo Ocean Race, The exposure
that this 5Fi:|nsm:s|'||}1 will |,1r||1'|'_|| the eI, and cur
current and potential sponsors within the Chiness
and Asian markets is enormous.”

German SPOTESWeEAr rmanufacturer Puma also
owns a team. jochen Zeitz, Pama chief execunve,
said: “This is special for Puma as a brand and Puma
Choean Racing as a team. As part of our strategy for
expansion into new categories, we are looking for-
ward to the launch af cur Puma miing pcrtlnrmu.r.ct
and lifestvle collecdons in 2008 and supporting our
Puma Ocean Racing team as they prepare to race 1
Nigrodn the Violvo Ocean Kace later this vear,” The
Purma team has a good income from sponsors who
1:':?':'[[1:1' AT HP'."I'IIEEII'I]_.'L close to L15$48 million, wath
Puma predictably leading that. Zeitz 15 believed 1o
have sanctioned a spend of around US40 million.

A majur Spanish beand active in the Yolvo
Oeean Race is Telefonica, which currently has too
teams participating. As well as being financially
backed by the Valencian government, several
sinaller sponsors support the Spanish telecoms
company, the pArent corpan af Movistar. The
local government i Valencia has a special interest
in the race as it is starting in Alicante. Both boats
have been designed under an exclusive deal
with Farr Yacht Design. The two boats will be
mamied Tdeforio Bloe and Teeonica Black both
being easily destinguishable by their colounng,
The rwo Telefonica boats together draw around
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2008 Sailing Sponsorship Roster

Rank | Sponsor Sector Type Len: Annual Deal Event
1 Volva Autamotive Title Sponzor 4 years | USS50 million | Race SponsonSAF 2008 Vohvo Ocean Race/ISAF
2 Ericsson Talacoms Title Sponsor 1year | US541 million | Ericsson Racing 2008 Volvo Ocean Race
3 Puma Consumer Title Sponsor 1year | US%37 million | Puma Qcean Racing | 2008 Volvo Ocean Race
1 Telefonica Movistar Talecoms Title Sponsor 1year | US531 million | Telefonica Movistar | 2008 Volvo Ocean Race
5 iShares Financial Services Title Sponsor 1year | US528 million | iShara Cup 2008 iShare Cup 2008
B McConaghy Boats Consumer Partner Tyear | US$10 million | Green Dragon Team | 2008 Volva Ocsan Race
7 Goetz Custom Boats | Consumer Partner 1year | US%8 million Puma Ocean Racing | 2008 Volvo Ocean Race
] Helly Hansen Consumer Partner Tyear | USET million Ericsson Racing/ 2008 Volvo Ocean Race/
ISAF Partner ISAF

g Hewlett-Packard Technology Partner 1year | USE? million Ericsson Racing 2008 Volvo Ocean Race
10 Stainer Consumer Partner 1year | US$65 million | Team Russia 2008 Volvo Qcean Race
11 Pohyvancad Consumer Partner 1year | US$E5 million | Team Russia 2008 Volve Ocean Race
12 FSE Hobling Conzumer Pariner 1year | US$ES million | Team Russia 2008 vVolvo Ocean Race
13 Hobie Cat Consumer Official Partner | 1year | US$6 million ISAF Partnar ISAF
14 Hyda Sails Consumer Official Partner | 1 year | US$6 million [SAF Partner ISAF
15 Laser Performance Consumer Official Partner | 1 year | USEE million ISAF Partner ISAF
16 JP Morgan Financial Sarvices Title Sponsor T1year | US$5.5 million | iShare Cup 2008 iShare Cup 2008
17 EMWY Automotive Title Sponsor 1year | USE5 million iShare Cup 2008 iShare Cup 2008
18 Thrane & Thrang Satellite Communication | Sponsor Tysar | LUS$5 million Race Spansor 2008 Valvo Ocean Race
14 Stratos Global Satellite Communication | Sponsor Tyear | USE5 million Raes Sponsar 2008 Volve Deean Hace
20 Inmarsat _Satailite Communication | Sponsor Tyear | LUSE6 million Race Sponsar 2008 Valve Dcean Race
21 San Miguel Beverages Pariner 1year | USES million Telafonica Movistar | 2008 Volvo Ocean Race
22 Grupao Leche Pascua | Beverages Partner Tyear | LSS5 million Telefonica Movistar | 2008 Volwo Ocean Race
23 Omega Consumer Partner Tysar | USS4E million | iShare Cup 2008 iShara Cup 2008
24 Kikwern Consumer Partner 1year | USS4 million Ericsson Racing 2008 Volvo Doean Race
25 Puerto Calero Consumer Partner Tyear | US34 million Ericsson Racing 2008 Volve Deean Race
26 Tomimy Hilfiger Cosumear Title Sponsar 1year | US34 million iShare Cup 2008 iShara Cup 2008
27 BT Telacaoms Title Sponsar 1 year S%3.5 million | iShare Cup 2008 iShare Cup 2008
28 CANM Caja Mediterraneo | Financial Services Partner Tyear | USE3 million Telefanica Movistar | 2008 Volve Ocean Race
29 Rolex Luxury Goods Title Sponsor Tyear | LUSE3 million ISAF Partnar ISAF
30 Iberia Airlina Partner Tyear | USS25 million | Telefonica Movistar | 2008 iahva Closan Race
31 G H. Mumm Consumer Partner Tyear | USE2 million iShare Cup 2008 iShare Cup 2008
32 Schenker Consumer Suppliar 1year | USE2 million ISAF Partner ISAF
33 Aockiey International | Consumer Official Partnar | 1year | USH2Z million ISAF Partner ISAF
34 Musto Consumer Partner Tyear | US51.5 million | iShare Cup 2008 iShare Cup 2008
35 Holmatro Consumer Title Sponsar Tyear | US51.5 million | iShare Cup 2008 iShare Cup 2008
36 S.Pellegrino Beverages Supplier Tyear | US31.6 million | ISAF Partner ISAF
ar El Corte Ingles Consumer Partner 1 year JS%1 million Telefonica Movistar | 2008 Voleo Ocean Race
38 Sol Melia Consumer Partner 1year | US$1 millien | Telefonica Movistar | 2008 Volvo Ocean Race
39 \igion Lab Consumer Partner Tyear | US$1millien | Telefonica Movistar | 2008 Volve Ocean Race
40 Kinnarps Consumer Partner 1year | USS1 million | Ericsson Racing 2008 Voho Ocean Race
41 Coor Service

Management Consumer Partner Tyaar | USS1 million Ericeson Racing 2008 Volvo Ocean Race
42 Glimstedt Financial Services Partrer 1year | USS2million | Eriesson Racing 2008 Vohvo Ocean Race

Total US5338 million |

T5845 million from SPORSCE SUPPOEL.
The firse Russian team in the race has sponsorship
selieved 1o be around US$19.5 million, It has major
wrivate funding from ballionaire Oleg Zherebtsoy,
vunder of Russias hypermarker chain Lenta,
Ericsson has two teams participating in the race,
vith a budget of U5%41 million, The teams share
even sponsors: Helly Hanson (official clothing and
ootwear supplier), Kolvern {official vard host),
dewlere-Packard (official T supplier), Kinnarps
afficial supplier of office furniture), Coor Service
danagement (official supplier of service manage-
nent), Puerto Calere (official training ground) and
he Swedish law lirm., Advokadfirman Glimsted, is

pending an estimated US$1.5 million on its spon

ship revenue of LI5$63 million.

sorship. Crverall, the Ericsson teams have sponsor-

For sponsors the relative long-term securitv of
the Volvo (cean Race compared to the uncomven-
tional America’s Cup, where the previous winner
takes control of all aspects of 1 unmning the next
event, 5 4 major bonus, However the even itself,
although fmandally supported by Volvo, reguires
much funding. [t currentlv gets little income from
merchandising and televison rights, because of the
difficulty of broadcasting the race over nine monthe.
The event therefore relies an attracting sponsors
and suppliers. One such is Thrane & Thrane, a satel-
lite and radio communications equipment supplier,
which has teammed up with the event again after a

successful sponsorship debat in 200G-06,

“The Volvo Ocean Race is one of the toughest

sporting events in the world, Tt reflects our phlh -

phy of cur overcoming the challenges of commu-

nication in extreme environnuents 50 we are pruud

that the o TEANisers have chosen us once again as

'Il"'ll:-’ Communications I:'\i."lJJE'!II'I'II.']'I'[ ]'I.I'I":-'.'idl."'l':-' 13?"\]
Walther Thygesen, CEQ of Thrane & Thrane.

The company has not publicly disclosed the

exict amount of its spend but informed sources

suggest it is arcund USES million once trade sup-

port has been added. [t reflects the growing stature

for sponsors of the Volve Ocean Race in a sport hit

hard by the recent events surrounding its previcus

standout comperition, the America’s Cup =



